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DEFINE
The design team spent the start of the semester defining the project, researching and meeting with the community partners,
and creating a deadline structure and timeline based on the design teams skills and goals.
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DEFINE

Huntingdon House’s mission is to provide support
to victims and survivors of domestic violence, while
working toward the elimination of domestic violence
through education and advocacy within the community.
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ASSESS
After identifying the scope of the project with the community partner, the team visited the Huntingdon House offices and met
with members of the nonprofit organization to evaluate their current assets, challenges, and opportunities. During this visit
the team collected print materials and captured photos of the space to use during the creative process.
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ASSESS
After reviewing the current print materials the design team identified a key priority for the semester: a consistent visual
identity showcased in print, digital, social, and web platforms.

08

HH IM275 / Fall 2018

RESEARCH
The design team prioritized research as the first step in the design phase which was key for the Huntingdon House project.
Materials needed to be relevant and consistent to the viewers while sensitive materials were created. This is where we began
collaborating closely with our community partners to identify a style and tone for the final design deliverables.
The Huntingdon House – Inspiration and Ideas
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DESIGN
The inspiration for the new identity was comfort, compassion, and support. The original brand identity was very rigid and
corporate and did not accurately reflect the organization. This new identity was created to be more welcoming.
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DELIVER
A portion of the design team was invited to present at the November monthly board meeting. During the meeting the student
designers were able to share the progress of the project, ask for feedback, and identify final priorities as they worked to wrap up
the project. The board unanimously approved the new visual identity and the direction students proposed for print and web.

11

HH IM275 / Fall 2018

DELIVER
The design team created a new visual identity including a logo and branding guidelines, a new website with sections for
volunteers and donors and those seeking services, a social media campaign with images and a detailed posting schedule, print
materials including letterhead and brochures to educate the community, and stationery for Huntingdon House employees.

Senior Survivor
Services

Mission Statement
Huntingdon House’s mission is to provide
support to victims and survivors of
domestic violence, while working toward
the elimination of domestic violence through
education and advocacy within
the community.

Like many younger victims, older victims often
choose not to reveal abuse by intimate partners and
family members. This can be due to fear, shame,
and isolation. Victims may be worried about how to
find options. Victims can also be concerned about
the person who hurt them. If victims have health
problems that limit their freedom and abusers are their
caretakers, they may worry about who will provide
them care or if they will be moved to a nursing home.
Abuse later on in life is often a continuation of ongoing domestic violence as partners age together.

LGBTQ

Relationship Violence

Huntingdon House offers support for the LGBTQ
Community. Abusive partners may threaten the
victim of domestic violence in many ways, including
threatening to “out” victims to their families,
friends, communities, or anyone the victim knows.
Relationships like these are toxic, as your partner
should never make you feel like you cannot be
yourself. If your partner is making you feel unsafe or
insecure within your relationship, please reach out to
our organization.

Foster A Pet
Program

Huntingdon House offers a Foster-A-Pet
Program to provide a safe, temporary home
for the pets of domestic violence survivors.
Often, victims of domestic abuse are hesitant
to leave a dangerous situation out of concern
for their pets’ safely. This program exists to
make sure that survivors have a safe place
for these animals to go while their owners
utilize Huntingdon House’s housing services.
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DELIVER
The design team created a color palette for the organization and their volunteers to use when working on campaigns.
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PRESS
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PRESS
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REFLECT
The design team is asked to reflect throughout the process of the project. These reflections show the level of engagement
and insight the community engaged partnership unveils during the creative process.

“This project has made me more aware of
the creative need that smaller, nonprofit
businesses have but don’t have the budget
to fulfill. I think in the future I will open my
options more to helping these businesses,
Overall, I’m extremely grateful to have
been given this opportunity to work with a
nonprofit that gives support and resources
to domestic violence survivors. What this
small business does really hits home for me,
and I feel like creating work for a business
that gives back to the community on such a
large scale is a rare opportunity.”

“This project has changed how I see myself
as a student and a community member. As a
student, I want to continue to develop leadership
skills that focus on compassion, inclusion, and
engagement. As a community member, I want to
engage with others. As far as my career goes, I
want to continue to work with small scale clients
on a personal level. Through our teams work with
Huntingdon House, an organization that works
with and supports domestic violence victims and
survivors, I learned I want to impact and advocate
for people on an interpersonal level. Now, my
vision is to use my gifts of outreach, storytelling,
and creativity to connect with people through
communication and design. Specifically, I want
to focus on narratives within the health field and
advocate for better doctor-patient relationships
through interpersonal communication. ”

Caitlyn

Sierra
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