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DEFINE
The designer spent the start of the semester defining the project, researching and meeting with the community partners, 
and creating a timeline based on the needs of the client. 
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ASSESS
After identifying the scope of the project with our community partner, the designer identified the print and digital needs of the 
client. Since Juniata Essentials has no physical location, creating materials for a strong online presence was key. 
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RESEARCH
Our designer team prioritized research as the first step in the design phase. This is where we began collaborating closely 
with our community partners to identify a style and tone for the final design deliverables.
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DESIGN
New branding identity and materials needed to reflect the desired natural and homemade elements. The designer worked 
closely with the community partner to create a new logo, color palette, brand fonts, and materials to follow these guidelines. 
Below is the process the designer went through to create the new branding and packaging. 
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DELIVER
The designer created a new logo with online and stamp variations, new labels and packaging for all skincare products, and a 
menu for online and print use. The goal was to create a strong branding presence for Juniata Essentials with new packaging 
and social media elements. All packaging and print materials are able to be updated by the community partner. 
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DELIVER
New online logo with social media banners that show off the business’s products. All online material was created within the 
newly created branding guidelines. 
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