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Huntingdon House’s mission is to provide support to victims and survivors of domestic 
violence, while working toward the elimination of domestic violence through education and 
advocacy within the community.

Client goal plan
Commitment to social justice
Consistent community
Encourage self-care
Feels like home
Prioritize the rights, needs, and wishes of sur-
vivors
Strong support system
Survivor-centered work approach 

History
Since 1982, Huntingdon House has been serving Huntingdon County, PA. In that year, the 
Human Services Plan for Huntingdon County identified the need for a service that would 
address the problem of domestic violence. The Huntingdon County Human Services Council 
endorsed the need of a local service provider.

A public hearing was held in November of 1984 to discuss solutions to domestic violence. 
Following that hearing, a task force was organized with citizens and representatives from a 
number of local organizations.

Women’s Health Services, Inc. served as the umbrella agency for the development and 
implementation of the project until July 1, 1986 when Huntingdon House, Inc. was established 
as an independent, non-profit corporation. 

Huntingdon House, Inc. is a United Way member agency.

Mission

Phrases 
Adapt 
Advocacy
Compassion
Educate
Empathy
Empowerment
Generosity
Genuine
Growth

Healing
High energy
Hope
Kindness
Love
Respect
Support
Vibrancy
Warmth

Keywords
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Primary Icon / Logo Breakdown

The arrow that is 
supporting the roof 
represent rising 
above the trauma by 
seeking refuge

The H’s are shown 
as the foundation of 
the house and in this 
shape this expresses 
warmth, hope and 
support.  

The doors symbolize 
the open doors of HH 
letting survivors know 
that all are welcome

The chimney aims is 
to capture the homey 
feel letting people 
know that HH is a 
comforting place
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Do not use the HH icon separately 
without the tag line 

Do not apply the logo to any 
external content with a white 
background. The logo background  
must always be transparent. 

Logo in primary colors  

Logo / Icon Usage 
The top two HH logos are the correct way to use the logo in regards to color, shape, and size. 
The images below the proper HH logos are the are incorrect way to use the logo.

Logo in primary colors gray-scale   

Do not stretch or shrink logo Do not put the tag line in purple 

Do not put the logo on a picture 
background. This creates competition 
with the logo and the picture, which 
becomes a visual distraction.
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United Way Logo Usage 
The United Way Logo has its own style standards guide. The use of the United Way logo must 
always follow these standards in regards to web, print, and social media. Please be sure to 
use the Huntingdon County United Way logo provided below. These files are accessible on 
your Google Drive. 

Please visit: https://www.unitedway.org/our-partners/corporate-resources/logos for more 
information. 
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C 50
M 70
Y 0
K 0

C 80
M 100
Y 5
K 0

C 0
M 0
Y 0
K 30

C 0
M 0
Y 0 
K 60

C 0
M 0
Y 0 
K 100

C 3
M 30
Y 88
K 0

C 55
M 17
Y 42
K 0

C 13
M 60
Y 54
K 0

C 69
M 44
Y 20 
K 1

C 40
M 9
Y 83 
K 0

Secondary colors 

Primary colors 

Color Palettes
The primary color palette should be used when printing the logo in color or in gray scale such 
as on a letterhead or business card. The secondary color palette can be used when designing 
brochures and other print materials to give emphasis and compliment the primary color palette.

HEX
#8c66a9

HEX
#5d3289

HEX
#bcbec0

HEX
#808285        

HEX
#231f20

HEX
#f3b648

HEX
#7cad9e

HEX
#d77f71

HEX
#5e81a3        

HEX
#a5bf5f

R 140
G 102
B 169 

R 93
G 50
B 137

R 188
G 190
B 192

R 128
G 130
B 133

R 35
G 31
B 32

R  243
G 182
B  72 

R 124
G 173
B 158

R 215
G 127
B 113

R 94
G 129
B 163

R 165
G 191
B 95
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Stationary
The use of stationary is to be used when conducting official business purposes. Appropriate 
use of Huntingdon House logo and watermark is important for the contingency of the brand.  
All of the following are located in the Google Drive under “Stationary Set.” 

Letterhead 

Envelope 

Business Card (front and back)
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Typography

Helvetica Neue Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue Medium 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue Medium Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Neue Light Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

This sans serif Helvetice Neue fonts should be used when the text is displayed in a paragraph, 
signatures, print, or physical signage. The italicized Heletica Neue fonts should be used when 
writing formally such as professional correspondence. The Roboto Slab font should only be 
used for writing on the website. See Google Drive to find the tutorial titled “How to download 
fonts”.  

Roboto Slab Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Roboto Slab Light 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Roboto Slab Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Roboto Slab Thin
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Signatures
This format applies to all documents that require a signature. Signatures are used on 
letterheads in addition to email messages. See previous page for specific typography 
guidelines. Download the Word document titled, “Email Signatures for HH” on the Google 
Drive for signature outline. 

Signature Outline:  
All information below is required. 

Name
Title
 
Office: XXX-XXX-XXXX
Hotline:  XXX-XXX-XXXX
Fax:  XXX-XXX-XXXX

Huntingdon House 
401 7th Street  
Huntingdon, PA 16652

HuntingdonHouse.org

Email Signature example: 
Please use the Word Document Template

John Smith 
Executive Manager 

Office: 814-643-2801
Hotline: 814-643-1190
 
Huntingdon House 
401 7th Street  
Huntingdon, PA 16652
 
HuntingdonHouse.org

Huntingdon House is a United Way Member Agency

Document Signature example:
Print letterhead has contact information preprinted
 
(written signature)

Name
Title

Helvetica Neue Condensed Bold, 15pt, purple
Helvetica Neue Light Italic,12pt, 80% gray

Helvetica Neue Bold: Helvetica Neue Light, 80% gray

Helvetica Neue Bold, 80% gray 
Helvetica Neue Light

Helvetica Neue Bold, Black

Stamp
This stamp was created to apply the 
Huntingdon House information to pre-provided 
print materials such as the back of rack cards 
or brochures. 

401 7th Street 
Huntingdon, PA 
16652 
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Print Materials
All print materials are provide in the Google Drive under “Rack Cards and Brochures.” The 
rack cards are to be printed 3.75” x 8.75” front and back. The Brochure should be printed 8.5” 
x 11” front and back and must be in a tri-fold format.  

Rack Cards (Front and back) 

 Brochure (Front and back) 


